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Grizzlies announce continued partnership with SpotOn for  
contactless concessions to be spot on ... from sports page 3 

MEMPHIS, TN– The Memphis 
Grizzlies  announced  on October 
25 a partnership with Slim & 
Husky’s Pizza Beeria, a fast-
casual, artisan pizza shop with a 
love for hip hop and R&B cul-
ture. Slim & Husky’s will operate 
two pizza stands inside FedEx-
Forum during Grizzlies home 
games as well as all other events 
and shows. The pizza stands, lo-
cated on the Plaza and Terrace 
levels, will feature the award-
winning “Got 5 On It” Cheese 
Pizza, “Rony, Roni, Rone” Pep-
peroni Pizza and the “S&H Hot 
Chicken” Pizza. 
   
 Slim & Husky’s, founded in 
Nashville, Tenn., by Tennessee 

tion cloud technology, including: 
  
• Activate. The signature soft-
ware is designed for order taking 
and staff productivity with a 
zero-training interface. It allows 
point-of-sale devices to switch 
seamlessly among stores, reve-
nue centers and service modes 
for maximum flexibility. 
 
• Integrate. The platform for 

stored value, inventory, loyalty 
programs and ticketing includes 
a developer portal, dedicated 
community resources and a li-
brary of existing software in-
tegrations. Operators have full 
access to data and analytics to 
improve their bottom line. 
•  Interact. The platform for self-
service solutions and digital or-
dering options allows customers 
to use their own mobile device as 

a POS to scan and pay for items.  
• Connect. Management and staff 
have access to this web-based 
management portal designed to 
power multi-site operations, giv-
ing FedExForum a real-time 
management, reporting and ana-
lytics platform that can be ac-
cessed anywhere, anytime. 
Starting at just $10, single game 
tickets for all Grizzlies regular 
season and preseason games are 
on sale now and available for 
purchase at Ticketmaster.com, 
grizzlies.com/tickets or by cal-
ling 1-800-4NBA-TIX. Fans can 

purchase 22- and 10-Game Packs 
by calling (901) 888-HOOP or 
going online at 
Grizzlies.com/tickets/game-
packs.  
 Game Packs along with Season 
Tickets are the best way to guar-
antee seats to the top matchups at 
the lowest prices all season long. 
For more information on the 
Grizzlies, visit grizzlies.com, 
‘like’ Memphis Grizzlies on 
Facebook or follow on Twitter 
(@memgrizz). 
 
About SpotOn 

vations, mobile ordering, digital 
payments, review management, 
and both retail and restaurant 
point-of-sale (POS) solutions. 
SpotOn has 1,600 employees 
and maintains offices around the 
world, including San Francisco, 
Los Angeles, Chicago, Mexico 
City, Detroit, Atlanta, Denver 
and Krakow.  
  
 For more information, visit 
www.spoton.com. 
  

Partnering with over 60% major 
league sports teams in the U.S., 
SpotOn is one of the fastest-
growing software and payments 
companies with comprehensive, 
cloud-based technology for 
small, midsize and enterprise 
businesses in the restaurant, re-
tail, sports and entertainment 
space. Known for its rapid inno-
vation and industry-leading cus-
tomer service, SpotOn offers 
end-to-end solutions including 
marketing and loyalty, website 
development, ecommerce, reser-Nick LeBrun wins Bassmaster  

Central Open on Grand Lake 
from sports page 3
ished first in the Central Opens 
standings with 565 points. Jay 
Przekurat of Stevens Point, Wis., 
finished second with 558, fol-
lowed by Jacob Powroznik of 
North Prince George, Va., with 
546, Joseph Webster of Winfield, 
Ala., with 544 and John Garrett 
of Union City, Tenn., with 543. 
Huff, Przekurat and Webster 
earned invitations to fish the 
2022 Bassmaster Elite Series 
while Powroznik earned an invi-
tation to fish the Elites by win-
ning the Falcon Rods Bassmaster 
Opens Angler of the Year title.  
  
 The City of Grove hosted the 
tournament. 
   Sponsors of  other Bassmaster 
events are: 
2021 Basspro.com Bassmaster 
Opens Series Title Sponsor: Bas-
spro.com 
 
2021 Basspro.com Bassmaster 
Opens Series Platinum Sponsor: 
Toyota 
 
2021 Basspro.com Bassmaster 
Opens Series Premier Sponsors: 
Berkley, Humminbird, Mercury, 
Minn Kota, Nitro Boats, Power-
Pole, Ranger Boats, Skeeter 
Boats, Yamaha 
 
2021 Basspro.com Bassmaster 
Opens Series Supporting Spon-
sors: AFTCO, Bass Pro Shops, 
Garmin, Huk Performance Fish-
ing, Marathon, Rapala 
 
About B.A.S.S. 
B.A.S.S., which encompasses the 

Bassmaster tournament leagues, 
events and media platforms, is 
the worldwide authority on bass 
fishing and keeper of the culture 
of the sport, providing cutting 
edge content on bass fishing 
whenever, wherever and ho-
wever bass fishing fans want to 
use it. Headquartered in Birm-
ingham, Ala., the 515,000-
member organization’s fully 
integrated media platforms in-
clude the industry’s leading 
magazines (Bassmaster and 
B.A.S.S. Times), website (Bass-
master.com), TV show, radio 
show, social media programs 
and events. For more than 50 
years, B.A.S.S. has been ded-
icated to access, conservation 
and youth fishing. 
The Bassmaster Tournament 
Trail includes the most presti-
gious events at each level of 
competition, including the Bass-
master Elite Series, Basspro.com 
Bassmaster Opens Series, TNT 
Fireworks B.A.S.S. Nation 
Series, Carhartt Bassmaster Col-
lege Series presented by Bass 
Pro Shops, Mossy Oak Fishing 
Bassmaster High School Series 
presented by Academy Sports + 
Outdoors, Bassmaster Team 
Championship, Bassmaster 
B.A.S.S. Nation Kayak Series 
powered by TourneyX, Yamaha 
Bassmaster Redfish Cup Cham-
pionship presented by Skeeter 
and the ultimate celebration of 
competitive fishing, the 
Academy Sports + Outdoors 
Bassmaster Classic presented by 
Huk. 

Memphis Grizzlies announce partnership with Slim & Husky’s  
Pizza Beeria, an artisan pizza shop for hip hop and R&B 

State University alumni EJ 
Reed, Clint Gray and Derrick 
Moore, entered the Memphis 
market in 2020. The artisan 
pizza shop focuses on a high 
quality local pizza experience 

and a commitment to the com-
munities they serve. 
 “We are excited to establish our 
new partnership with the Mem-
phis Grizzlies,” Slim & Husky’s 
Co-Founder Clint Gray said. 
“The Grizzlies’ mantra ‘Grit and 
Grind’ embodies not only the 
franchise but also the mentality 
of Tennesseans everywhere. That 
is something we fully support 
and are proud to represent. Go 
Grizz!” 
  
In addition to having their award-
winning pizza inside FedEx-
Forum, Slim & Husky’s, 
influenced by their love of music, 
will become the presenting part-
ner of the Soundstage and in-

house DJ. Slim & Husky’s will 
also present a new content series 
centered around local Memphis 
art and artists. 
 “Bringing a passion for pizza, 
hoops and music, Slim & 
Husky’s was a natural to partner 
up with the Memphis Grizzlies 
and our fans,” said Memphis 
Grizzlies President Jason Wexler. 
“We’re thrilled to welcome them 
to FedExForum and with their 
mantra of P.R.E.A.M. (Pizza 
Rules Everything Around Me), 
we know they will provide a phe-
nomenal product for our fans. It 
is a perfect complement to have 
them in our building with the ter-
rific mural of Ja Morant on theirs, 
and to have them present our en-

hanced Soundstage with their 
genuine connection to Memphis 
music.” 
  Starting at just $10, single game 
tickets for all Grizzlies regular 
season games are on sale now 
and available for purchase at 
T i c k e t m a s t e r . c o m , 
grizzlies.com/tickets or by cal-
ling 1-800-4NBA-TIX. Fans can 
purchase 22- and 10-Game 
Packs by calling (901) 888-
HOOP or going online at 
Grizzlies.com/tickets/game-
packs. Game Packs along with 
Season Tickets are the best way 
to guarantee seats to the top 
matchups at the lowest prices all 
season long. For more infor-
mation on the Grizzlies, visit 

grizzlies.com, ‘like’ Memphis 
Grizzlies on Facebook or follow 
on Twitter and Instagram 
(@memgrizz). 
  About Slim & Husky’s Pizza 
Beeria  
Slim & Husky’s Pizza Beeria is 
a fast casual, artisan pizza shop 
with a love for hip hop and R&B 
culture. With high quality local 
pizza experience and local craft 
brews, we build community by 
advocating for the people and 
businesses that make every 
space great. We offer custom 
built pizzas, takeout services, 
Nationwide Frozen Pizza Ship-
ping, and delivery through third 
party vendors such as Uber Eats.  
  

 “We are excited to establish 
our new partnership with the 
Memphis Grizzlies,” Slim & 
Husky’s Co-Founder Clint 
Gray said. “The Grizzlies’ 
mantra ‘Grit and Grind’ em-
bodies not only the franchise 
but also the mentality of Ten-
nesseans everywhere. That is 
something we fully support 
and are proud to represent. 
Go Grizz!” 
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